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RESUMO 

Eventos extracurriculares como o festival desportivo, onde os alunos podem demonstrar as suas competências desportivas e 

recreativas organizadas, são essenciais no ensino superior. Os alunos também podem desenvolver liderança, camaradagem e 

espírito esportivo enquanto competem em cada jogo. Os festivais esportivos incentivam os alunos a serem ativos e saudáveis por 

meio de jogos. Este estudo examinou as percepções dos alunos sobre qualidade, valor e ambiente esportivo, o que afeta sua 

satisfação e lealdade às atividades extracurriculares. Mais importante ainda, o estudo ajudará o departamento e a administração a 

decidir se os festivais desportivos podem ser realizados regularmente para melhorar a cultura física do campus. Os entrevistados 

deste estudo são alunos de uma faculdade local que participaram do recente Festival Esportivo realizado pelos alunos e pelo 

departamento. A Pesquisa de Satisfação do Festival (FSS) foi modificada para atender ao estudo atual, eliminando o aspecto do 

souvenir. Além disso, o Youth Sport Environment Questionnaire (YSEQ) foi utilizado para incluir os dois componentes da primeira 

medida como construções extras. Uma ANOVA/Kruskal-Wallis H unidirecional foi realizada para investigar diferenças de FS e 

FL com base na demografia. A análise de Spearman Rho descreveu relações variáveis. Por fim, utilizou-se regressão múltipla para 

avaliar se o QVSE influencia a satisfação e a lealdade. Com base nos resultados, a satisfação e a lealdade do festival não diferiram 

entre os grupos (excluindo o grupo do ano). Além disso, o QVSE tem uma relação significativa com FS e FL. Por último, o QVSE 

tem influência direta sobre FS e FL. Para proporcionar aos alunos uma experiência significativa e desenvolver e preservar a cultura 

física do campus, o departamento e a administração podem oferecer regularmente atividades como o festival esportivo. 

Palavras-chave: Lealdade ao festival, Satisfação com o festival, Qualidade do festival, Valor do festival, Ambiente esportivo, 

Evento esportivo 

ABSTRACT 
Extracurricular events like the sports festival, where students can demonstrate their skills in organized sports and recreation, are 

essential in higher education. Students can also develop leadership, camaraderie, and sportsmanship while competing in each game. 

Sports festivals encourage students to be active and healthy through games. This study examined students' perceptions of quality, 

value, and sports environment, which affects their satisfaction and loyalty to extracurricular activities. Most importantly, the study 

will help the department and administration decide if sports festivals can be held regularly to enhance campus physical culture. The 

respondents for this study are students from a local college who participated in the recent Sports Festival conducted by the students 

and department. The Festival Satisfaction Survey (FSS) was modified to meet the current study by eliminating the souvenir aspect. 

Additionally, the Youth Sport Environment Questionnaire (YSEQ) was employed to include the two components in the former 

measure as extra constructs. A one-way ANOVA/Kruskal-Wallis H was performed to investigate FS and FL differences based on 

demographics. Spearman Rho’s analysis described variable relationships. Finally, multiple regression was used to assess if QVSE 

influence satisfaction and loyalty. Based on the findings, festival satisfaction and loyalty did not differ between groups (excluding 

year level group). Also, QVSE has a significant relationship with FS and FL. Lastly, QVSE has a direct influence on FS and FL. 

To give students a meaningful experience and develop and preserve campus physical culture, the department and administration 

may regularly offer activities like the sports festival. 

Keywords: Festival loyalty, Festival satisfaction, Festival quality, Festival value, Sports environment, Sports event 

 

Introduction 

 The global number of cultural celebrations has skyrocketed during the past few years1. 

Festivals have quickly become a significant and increasingly popular part of the tourism business 

as attendance has increased in tandem with production2. Aside from the tourism industry, as an 
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added bonus, many schools and universities use their revenues to fund extracurricular activities, 

such as sports competitions for college students. It is well known that college students devote a 

considerable amount of their time to classroom activities, where they are subjected to an extensive 

spectrum of academic demands and social expectations3. In this regard, one way to alleviate stress 

and to develop social connection with peers is through various sports activities4, such as Sports 

Festival. It has been known across various scholarly works that engaging to sport activities may 

improve mental health, which includes better psychological well-being (e.g., higher self-esteem 

and life satisfaction), and lower psychological ill-being (e.g., reduced levels of depression, anxiety 

and stress)5. Moreover, sport participation provides a platform for college students to develop 

healthy relationship with their peers demonstrating positive leadership, strategic and goal thinking, 

camaraderie and sportsmanship6. In conclusion, provision of physical activities to college students, 

such as Sports Festival, is highly important as other academic courses being provided to students 

to foster physical culture and develop their overall well-being. 

 

Festival quality and value 

 In this particular study, the definition of festival quality will be based on how it is defined 

in the tourism industry. As such, the concept of festival quality has been defined as the global 

judgment or attitude relating to the superiority of the service7. Rather than relying on gaps between 

expected and perceived service quality, for instance, festival quality is used as a predictor of 

satisfaction and behavioral intentions8. The assumption is, many festival-goers base their decision 

to attend on the expectation that the event will maintain its high standard of quality. According to 

Baker and Crompton9, the quality of a festival may be broken down into four categories: the 

generic features (festival characteristics), the specialized entertainment features, the information 

sources (such as printed programs and information booths), and the comfort facilities for festival 

attendees. It has been determined, on the basis of the aforementioned analysis, that the quality of 

the festival consists of multiple dimensions10. Meanwhile, festival value is defined as when the 

festivalgoers determine the value of the event by mentally making a comparison between the 

benefits they obtain and the sacrifices they make in terms of time, money, and effort11. Festival 

value is positively evaluated when attendees perceive greater "get" from the festival’s various 

dimensions, such as educational service, program, souvenirs, food, and amenities (convenient 

parking lot, rest place, and clean restroom)12. Value’s function in festivals has been the subject of 

some empirical research. Perceived value influences festival enjoyment and loyalty, according to 

studies of a variety of festivals13. 

 

Sports Environment 

The conditions in which a sportsperson participates in a sporting event are referred to as 

the sports environment14. However, in this study, it is mainly focused on the conceptualization of 

team cohesion. As stated by Eys et al.15 in their scholarly paper in which it is focused on the 

development of the Youth Sport Environment Questionnaire, when it comes to the success of small 

groups, cohesion is a key factor. For instance, consider its significance in the realm of sports. On 

a sports team, cohesion can serve a variety of purposes, which determines whether the team will 

be successful or unsuccessful throughout the course of a game or a season16. Cohesiveness in a 

sports team is the result of a series of dynamic processes in which members attract and cooperate 

with one another to achieve team goals or maintain team structure. Cohesion within a team is what 

keeps people from quitting and what helps them succeed together17. Additionally, it refers to the 

degree to which a team is able to work together to achieve its goals and satisfy the emotional needs 

of its members. It is important to understand the indicators that individuals use to form impressions 

of cohesion, but this definition focuses on the meaning of the concept18.  

 

Festival Satisfaction and Loyalty 
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Previous studies on festival-goers' have focused on the purchases they make and the 

reasons they follow particular events which determines their level of festival satisfaction19. Other 

scholars have defined festival satisfaction as an emotional reaction impacted by the qualities that 

festivalgoers encounter20. In contrast to a disconfirmation framework based on cognitive 

processes, the quality of the visitor’s experience is the emotional and psychological result of their 

interactions with the service provider21. Many studies in the fields of tourism and festivals have 

adopted and empirically tested these two types of attitudes with cognitive and affective 

components for the conceptualization of quality and satisfaction22,23. Festival quality has been used 

as a precursor to festival satisfaction24, and this can be thought of as a sequential, discrete 

evaluation process involved in the formation of post-consumption attitudes. Meanwhile, in the 

literature on marketing and tourism, the ideas of behavioral intentions and loyalty are 

synonymous25. Additionally, it was determined that the quality of the experience can be improved 

by boosting the attention and participation of festival attendees, which will ultimately lead to a 

perceived feeling of value and satisfaction, which would, in turn, contribute to visitor loyalty26. 

Hence, festival loyalty can be defined as the festivalgoers’ commitment on returning and 

participating again in a festival because of the quality and satisfaction they have experienced27. 

 

Aims and Hypotheses Formulation 

This current investigation has several aims. First, this study is focused on observing the 

significant difference in terms of students’ festival satisfaction and loyalty with respect to gender, 

age, and year level. Lastly, this study has combined the factors under Festival Quality and Value 

such as Informational Service (IS), Program (PG), Food (FD), Facility (FT) and Festival Value 

(FV), and Sports Environment’s construct such as the Tasks (TS) and Social (SC) factors as a 

variable, and determining if these has a direct relationship with Festival Satisfaction (FS) and 

Festival Loyalty (FL). After performing numerous attempts in searching for related studies that 

were conducted in relation to determining the relationship between Festival Quality, Value, and 

Sport Environment (QVSE) to Festival Satisfaction and Loyalty in terms of Sports Festival being 

offered to college students, no investigations were not yet conducted. Moreover, this study is aimed 

to determine if sports festival may still be continued to be offered to college students in providing 

opportunities for enjoyment and improvement of overall well-being. In this regard, this study will 

test the following hypotheses: 

 

H1: Quality, Value, and Sport Environment has no significant relationship with Festival 

Satisfaction; 

H2: IS has a significant relationship with FS; 

H3: PG has a significant relationship with FS; 

H4: FD has a significant relationship with FS; 

H5: FT has a significant relationship with FS; 

H6: FV has a significant relationship with FS; 

H7: TS has no significant relationship with FS; 

H8: SC have no significant relationship with FS; 

H9: Quality, Value, and Sport Environment has no significant relationship with FL; 

H10: IS has a significant relationship with FL; 

H11: PG has a significant relationship with FL; 

H12: FD has a significant relationship with FL; 

H13: FT has a significant relationship with FL; 

H14: FV has a significant relationship with FL; 

H15: TS has no significant relationship with FL; 

H16: SC have no significant relationship with FL; 
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Methods 

 

Participants and Sampling technique 

 In this study, the respondents for the study are undergraduate students under a Teacher 

Education Program specializing in Physical Education enrolled during the 1st Semester, Academic 

Year 2022-2023, at City College of Angeles, Philippines. The method that was used to recruit 

respondents for the study is Purposeful sampling technique. It is a non-probability sampling 

technique in which the researchers deliberately pick the respondents for the study due to their 

characteristics that are highly fitted for the investigation. In this regard, the study has formulated 

a selection criterion in order to maximize the reliability of the data obtained: 

1. A student currently pursuing a Bachelor of Physical Education at City College of Angeles, 

Philippines; 

2. Currently first- to third-year college; 

3. Regular or irregular students; 

4. From various spectrums of gender identity; and 

5. Have joined the recently organized sports festival Magbaláue 2022: “Reset and Rebuild: 

Accelerate, Close the Gap.” 

Tables 1 illustrates demographic characteristics of the respondents. Figure 1 displays the 

respondents’ gender which most of them are female [NFemale = 165(53.9%)], followed by male 

[NMale = 109(35.6%)] and those from the LGBTQIAP+ [NLGBTQIAP+ = 32(10.5%)]. Meanwhile, 

Figure 2 showcases the respondents’ age groups positing that most of them are under the 19-22 

age bracket [N19-22yo = 350(81.7%)], followed by those 23-25 [N23-25yo = 46(15.0%)] and 26 years 

old and above [N26yo and above = 10(3.3%)]. Lastly, Figure 3 exhibited respondents’ year level 

postulating that most of them are second-year students [Nsecond year = 141(46.1%)], followed by 

those from the first year [Nfirst year = 105(34.3%)] and third-year [Nthird year = 60(19.6%)]. In general, 

there are 306 respondents who have voluntarily participated in the study. 

 

Table 1. Demographic characteristics of the respondents 

Variables Items N(%) 

Gender Male 109(35.6%) 

 Female 165(53.9%) 

 LGBTQIAP+ 32(10.5%) 

Age Group 19-22 years old 350(81.7%) 

 23-25 years old 46(15.0%) 

 26 years old and above 10(3.3%) 

Year Level 1st year 105(34.3%) 

 2nd year 141(46.1%) 

 3rd year 60(19.6%) 
Source: authors 

 

Instruments and data gathering 

 The data were collected through an online survey by using Google forms. Surveying online 

provides vast benefits for most of the researchers, since it has the potential to obtain larger set of 

data in the most efficient way, cost-effective, and can be accomplished in a relatively short time 

frame28. Additionally, there are two instruments that were utilized for this study. First is the 

Festival Satisfaction Survey developed by Yoon et al.12 which measures the quality of a festival 

and its value affecting invitees’ satisfaction and loyalty. It measures seven domains which are: IS, 

PG, FD, FT, FV, FS, and FL. The “souvenir” domain was excluded from the instrument since it is 
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not applicable in the current setting of the investigation. Responses are recorded in a 7-point Likert 

scale from 1- “strongly disagree” to 7- “strongly agree.” Lastly, the Youth Sport Environment 

Questionnaire developed by Eys et al.15 was also utilized. It is an instrument that measures the 

sport environment experienced by students subdivided into two factors: TS, and SC. Responses 

are recorded in a 9-point Likert Scale from 1- “strongly disagree” to 9- “strongly agree.”  

 

 

Statistical analysis 

A normality and reliability test, and bivariate correlation for each subscale of FSS and 

YSEQ was performed. For the normality test, most scales did not obtain the threshold value [2, -

2], indicating that most of the responses across scales are not-normally distributed. Additionally, 

the results on the reliability test display a high-reliability score, with a Cronbach’s Alpha (CA) 

value ranging from .89 to .98, indicating that the instruments can be used for the investigation. 

Finally, a test of association across all subscales of FSS and YSEQ demonstrated a positive 

interrelatedness (p < .01). Furthermore, as have stated earlier, the data are not normally distributed, 

indicating that a non-parametric test can be used to test the relationship between the two variables, 

and determining the significant variance in terms of FS and FL with respect to gender, age, and 

year level.  

Furthermore, Kruskal-Wallis H was assumed in determining the significant variance 

concerning FS and FL with respect to various demographic characteristics of the respondents. In 

order to determine if the aforementioned statistical analysis may be used for this investigation, a 

non-parametric version of Levene’s test of Homogeneity of Variances was performed, with the 

assumption that the p-values should be >.05. Most of the p-values are >.05, indicating that the 

assumption of homogeneity of variance is not violated. Therefore, the use of Kruskal-Wallis H is 

warranted. On the one hand, the variable Festival Loyalty (year level) has a p-value of <.05. In this 

regard, the parametric version One-Way Analysis of Variance (ANOVA) should be used. 

Additionally, to test the relationship between QVSE, FS, and FL, Spearman Rho’s (rs) will 

be used. In this particular analysis, the constructs that comprises QVSE will be correlated to FL 

and FS. Lastly, to test the direct relation of QVSE to FS and FL, Multiple Regression analysis will 

be used. 

 

 

Results 

 

After performing Kruskal-Wallis H analysis, Table 2 illustrates the results on the variance 

concerning festival satisfaction and loyalty with respect to gender, year level, and age group. First, 

in terms of gender, it was found that no significant variance was observed concerning FS [H(2) = 

1.350, p = .509], even those LGBTQIAP+ students has higher mean score (164.88), compared to 

female (155.75) and male (146.72) students; likewise, no significant difference observed 

concerning FL [H(2) = 1.620, p = .445], even those LGBTQIAP+ students has higher mean score 

(168.78), compared to female (154.70) and male (147.20) students. Second, in terms of year level, 

it was found that no significant variance was observed concerning FS [H(2) = 4.234, p = .120], 

even those LGBTQIAP+ students has higher mean score (172.63), compared to male (153.56) and 

female (145.32) students. Lastly, in terms of age group, it was observed that no significant 

difference was found concerning FS [H(2) = 1.200, p = .549], even those 26 years old and above 

has a higher mean score (174.10), compared to those 19-22 (154.48) and 23-25 (143.71) years old; 

likewise, no significant difference was observed concerning FL [H(2) = 1.077, p = .584], even 

those 26 years old and above (177.70) has a higher mean score, compared to those 19-22 (153.78) 

and 23-25 (146.70) years old. In general, across all gender and age groups, most of the students 

are equal in terms of their satisfaction level and loyalty scores toward the festival; except for year 
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level group, as it only analyzed FS of the respondents. 

 
Table 2. Kruskal-Wallis H analysis of variance according to FS and FL with respect to gender, year level, 

and age group 

 Gender Year Level Age Group 

 
Festival 

Satisfaction 

Festival 

Loyalty 

Festival 

Satisfaction 

Festival 

Satisfaction 

Festival 

Loyalty 

Kruskal-Wallis H 1.350 1.620 4.234 1.200 1.077 

df 2 2 2 2 2 

Asymp. Sig. .509 .445 .120 .549 .584 
Source: authors 

 

Table 3 illustrates the One-way ANOVA results concerning the variance of FS in between 

groups with respect to year level. Based on the findings, a significant variance was observed in 

between groups [F(2, 303) = 3.91, p = .021]. After performing post-hoc analysis using Tukey HSD 

test, it was observed that the mean score of 3rd year students (M = 6.21 SD = .98) was significantly 

different than 1st year students (M = 5.71 SD = 1.55) and 2nd year students (M = 5.55 SD = 1.72). 

Therefore, it can be postulated that 3rd year students are more loyal towards the festival compared 

to 1st and 2nd year students. 

 
Table 3. One-way ANOVA analysis of variance according to FL with respect to year level 

 Sum of Squares df Mean Square F Sig. 

Festival Loyalty (year level) Between Groups 18.552 2 9.276 3.909 .021 

Within Groups 719.007 303 2.373   

Total 737.559 305    
Source: authors 

 

Table 4 typifies the result based on the relationship between all the constructs that 

comprises QVSE, FS, and FL. It was found that a positive significant relationship was observed 

between Informational Service (IS) and FS [r(304) = .756, p < .05)], and FL [r(304) = .765, p < 

.05)]; between Program (PG) and FS [r(304) = .819, p < .05)], and FL [r(304) = .834, p < .05)]; 

between Food (FD) and FS [r(304) = .664, p < .05)], and FL [r(304) = .605, p < .05)]; between 

Facility (FT) and FS [r(304) = .741, p < .05)], and FL [r(304) = .742, p < .05)]; between Festival 

Value (FV) and FS [r(304) = .845, p < .05)], and FL [r(304) = .824, p < .05)]; between Tasks (TS) 

and FS [r(304) = .794, p < .05)], and FL [r(304) = .827, p < .05)]; and, between Social (SC) and 

FS [r(304) = .581, p < .05)], and FL [r(304) = .623, p < .05)]. Overall, it can be concluded that 

Quality Value and Sport Environment has a positive and significant relationship with Festival 

Satisfaction and Festival Loyalty. 
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Table 4. Relationship between Quality Value and Sport Environment (QVSE), Festival Loyalty (FS), and 

Festival Loyalty (FL) 

  Festival Satisfaction Festival Loyalty 

Informational Service Correlation Coefficient .756** .765** 

Sig. (2-tailed) .000 .000 

Program Correlation Coefficient .819** .834** 

 Sig. (2-tailed) .000 .000 

Food Correlation Coefficient .664** .645** 

 Sig. (2-tailed) .000 .000 

Facility Correlation Coefficient .741** .742** 

 Sig. (2-tailed) .000 .000 

Festival Value Correlation Coefficient .845** .824** 

 Sig. (2-tailed) .000 .000 

Tasks Correlation Coefficient .794** .827** 

 Sig. (2-tailed) .000 .000 

Social Correlation Coefficient .581** .623** 

 Sig. (2-tailed) .000 .000 

Note: **. Correlation is significant at the 0.01 level (2-tailed). 

Source: authors 

 

Finally, Table 5 exemplifies the results of the multiple regression analysis and hypothesis 

testing. First, it was found that QVSE predicts FS [F (7, 298) = 348.617, p < .001], suggesting that 

QVSE has a direct and significant influence on FS. Additionally, the R2 = .944 displayed the model 

that 94.4% of the variance in FS. Aside from this, coefficients were analyzed to establish the degree 

to which each construct of QVSE contributes directly to FS. It was found that IS (β = .147, t = 

3.008, p = .003), PG (β = .236, t = 3.919, p = <.001), FV (β = .398, t = 7.302, p = < .001), TS (β = 

.256, t = 7.126, p = < .000), and SC (β = -.072, t = -3.448, p = .001) are significantly related to FS. 

On the one hand, FD (β = -.043, t = -1.406, p = .161) and FT (β = .028, t = .612, p = .541) were 

found to have no significant relationship with FS. In general, it can be suggested that once QVSE 

along with its constructs influence FS and are highly accountable to the concerned relationship. 

Second, it was also found that QVSE predicts FL [F (7, 298) = 348.474, p < .001], 

signifying that QVSE has a direct and significant influence on FL. Also, the R2 = .944 displayed 

the model that 94.4% of the variance in FL. Moreover, the coefficients were scrutinized to 

determine the degree to which each construct of QVSE contributes significantly to FL. According 

to the findings, it was observed that IS (β = .099, t = 2.022, p = .044), PG (β = .294, t = 4.886, p = 

< .001), FD (β = -.085, t = -2.761, p = .006), FV (β = .290, t = 5.325, p = < .001), TS (β = .296, t = 

8.240, p = < .001), and SC (β = -.047, t = -2.238, p = .026) are significantly related to FL, except 

for FT (β = .083, t = 1.789, p = .075). Overall, it can be suggested that all the constructs of QVSE 

highly influences FL and are highly responsible to the concerned relationship. 

 
Table 5. Hypotheses testing and multiple regression results 

Hypothesis Regression weights Beta Coefficient R2 F t-

value 

p-

value 

Decision 

H1 QVSE → FS - .944 348.617 - .000 Rejected 

H2 IS → FS .147 - - 3.008 .003 Accepted 

H3 PG → FS .236 - - 3.919 .000 Accepted 

H4 FD → FS -.043 - - -1.406 .161 Rejected 

H5 FT → FS .028 - - .612 .541 Rejected 

H6 FV → FS .398 - - 7.302 .000 Rejected 

H7 TS → FS .256 - - 7.126 .000 Rejected 

H8 SC → FS -.072 - - -3.448 .001 Rejected 

H9 QVSE → FL - .944 348.474 - .000 Rejected 

H10 IS → FL .099 - - 2.022 .044 Accepted 
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Hypothesis Regression weights Beta Coefficient R2 F t-

value 

p-

value 

Decision 

H11 PG → FL .294 - - 4.886 .000 Accepted 

H12 FD → FL -.085 - - -2.761 .006 Accepted 

H13 FT → FL .083 - - 1.789 .075 Rejected 

H14 FV → FL .290 - - 5.325 .000 Accepted 

H15 TS → FL .296 - - 8.240 .000 Rejected 

H16 SC → FL -.047 - - -2.238 .026 Rejected 
Note: p <.05. QVSE- Quality, Value and Sport Environment, IS- Informational Service, PG- Program, FD- Food, FT- Facility, 

FV- Festival Value, TS- Tasks, SC- Social, FS- Festival Satisfaction, FL- Festival Loyalty. 

Source: authors 
 

Discussion 

 

 The analysis of variance showed no significant difference in festival satisfaction by gender, 

year level, or age. Various tourism scholarly papers have examined gender differences in festival 

or tourist destination enjoyment. According to Kwok et al.29, in Malaysia’s tourist business, 

women’s service quality views affect overall satisfaction more than men’s. In the Azores Islands, 

Vieira et al.30 found gendered variations in visitors' pleasure with beaches and other coastal bathing 

locations. Few scholarly research has examined gender disparities in sports festival pleasure. The 

study of Gokce and Bozyigit31, 1,274 randomly selected respondents who attended a 

municipality’s sports festival in Denizli, Turkey, male participants reported high satisfaction in 

program, value, satisfaction, and loyalty. Results show high satisfaction and gender differences 

vary by study. The above research found gender differences in festival or tourism destination 

satisfaction. This study found that festival attendees of all genders (males, females, LGBTQIAP+s) 

were more satisfied. On one side, research studies on year level and age group disparities in sports 

festival enjoyment is still undocumented. 

 Besides year level, gender and age groups have not significantly affected festival loyalty. 

The study of Hsu et al.32 segmented the local and international food festivalgoers at the Macau 

International food festival by gender based on experiential value. Festival organizers and marketers 

should note that this research establishes three underlying features of experience value and groups 

four culinary festivalgoer segments by experiential value. Each category differed in age, education, 

and geography. More crucially, the multi-experiential value group had the highest festival 

pleasure, delight, and loyalty. Furthermore, the research investigation of Başarangil et al.26 

confirmed that festival loyalty differs by gender among attendees of the International Culture and 

Şile Cloth in Turkey. Additionally, Başarangil et al.26 found that local festival loyalty was highest 

among 18-24-year-olds and lowest among 45-year-olds. These studies have little to do with college 

students and sports festivals. Interestingly, year-level groups differed significantly. Except for year 

level, most students have a higher loyalty score to the sport festival regardless of gender or age. 

Since this study is new, it is encouraged to replicate it at other higher education institutions. 

Importantly, other educational scholars and practitioners from diverse higher education institutions 

may be interested in doing a comparable study to verify or refute this study’s results. 

QVSE positively correlated with FS and FL. FS and FL are strongly correlated with IS, 

PG, FD, FT, and FV in festival quality and value. As the festival’s quality and worth increase, so 

do students' satisfaction and loyalty to it. These variables have been linked in multiple tourism and 

festival industry research. For instance, Culha33 found that the International Olive Festival in 

Didim, Turkey, organizers' event quality strongly influences visitors' satisfaction and propensity 

to recommend the festival. The study Cheng et al.34 also discovered that perceived quality directly 

affected travellers’ pleasure at Taiwan’s Lantern Festival. As indicated, festival enjoyment 

strongly influences festival loyalty. Also, the new Sports Environment, TS, and SC variables 

strongly linked with FS and FS. In this regard, if students had favorable festival tasks and social 

benefits, their pleasure and loyalty possibly increased. On one hand, this investigation is new and 
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no studies have been conducted. Therefore, a comparable investigation to deepen the link between 

these variables is recommended. 

QVSE were regressed to FS and FL. FS is predicted by QVSE. IS, FV, TS, and SC directly 

affect FS. The quality of information, value, tasks, and social factors offered to students may 

directly affect their sports festival enjoyment. Scholars studying different festivals or events have 

supported this study’s findings35,36. On one hand, FD and FT did not influence FS.  TS and SC 

directly affect FS, which is interesting. Positive task- and social-experiences may directly affect 

students’ festival enjoyment. FD and FT did not impact FS. The findings contradicted other 

scholars37. QVSE also predicts FL, with the exception of FT, IS, PG, FD, and FV directly influence 

student FL. This study complements previous findings that perceived quality and value affect 

festival or celebration guests’ loyalty38,39. FL was also directly affected by TS and SC. Tasks and 

enjoyable peer interactions may increase students’ FL. There are no current investigations related 

to this subject, hence its findings are inconclusive. Thus, the authors of this study urge that other 

educational scholars conduct a comparable study to verify these findings, particularly in higher 

education. It also highlights the two new variables in this study from the Sports Environment, 

namely TS and SC. These two constructs should be examined alongside festival quality and value 

to further understand how these aspects influence FS and FL. 

 

Conclusion 

 

Based on the findings, it can be concluded that QVSE, combination of Festival Quality, 

Value, and Sport Environment has a direct influence on Festival Satisfaction and Festival Loyalty 

of students. The quality of services, as well as the tasks and social benefits of the festival, provided 

by the students and administration to students can greatly contribute to the continuous engagement 

of students to various sports activities. In this regard, it can be suggested that the school may 

continuously offer such activities to students in promoting healthy living, positive relationship 

with other students, and to offer enjoyment and relaxation. On the one side, this study has some 

limitations that needs to be taken into consideration. This study is limited to students who 

participated in the recent organized sports festival Magbaláue 2022: “Reset and Rebuild: 

Accelerate, Close the Gap.” This has been the first sports festival organized by the school after the 

onslaught of COVID-19 pandemic. In this regard, the findings of this study may not be able to 

generalize the entire studentry of the school, as well as other HEIs in the country and in a global 

scale. In this regard, this study suggests that a similar study may be performed since no prior 

studies were conducted in relation to this present investigation. To conclude, this study adds new 

information to the body of knowledge and to fill up the scarcity of papers that were conducted in 

relation to this current investigation.  
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